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This phenomenological study, a collaborative effort with administrators, educators, and community arts
collaborators, delves into their perceptions regarding the value of arts integration within urban schools. The research
question guiding this study focused on understanding the perceptions about the value of community partnerships in arts
integration programs. The researcher used the Social Construction of Value theory to examine how arts integration and
community partners, mainly teaching artists, were valued in marginalized urban schools. Given the limited research on the
value and perceptions of arts integration, a new conceptual framework, the Community Arts Integrator Preceptor Model
(CAIPM), was developed to explore the underlying structures and meanings of experiences that address alignment and
misalignment in advancing arts integration.

Eight themes emerged from the data, highlighting the value of community partnerships, meaningful
collaborations, the role of art integration in expression and experiences, the balance between structured curriculum and
creativity, the impact of creative teaching, measuring effectiveness, and shared visions for the future. These findings not
only significantly contribute to the understanding of arts integration and community partnerships in urban schools but also
provide practical insights for educators and administrators. The central focus was understanding whether the value attributed
to community partnerships supporting arts integration in urban schools differs between educators and other stakeholders.
This study sheds light on how diverse perspectives contribute to the eftectiveness of arts integration initiatives in urban
school settings, emphasizing the value of community partnerships in enriching educational experiences.
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